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Micro Learning

Micro learning is learning in small steps

» & 3

® Effective & Easy

 {

& Scientific



REAL WORLD NARRATIONS
EXAMPLES
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? MICRO-LEARNING
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Learn New Skills on Your Schedule

Take a 5-minute lesson anytime,
anywhere - even when you're offline.

BLS
@ contact@bridgelearningsolutions..v.

X Lesson Set

Lessons (4/4)

Surviving and Thriving on
Social Media

by Primer Team

@ Social Media

Social Ad Tactics: Focus,
Research, Measure
by Andy Au & Ryan Chynces, Hootsuite

@ Social Media

Keep Your Eyes on the Prize:
Running Online Giveaways
by Dana Kilroy, ShortStack

@ @

@ Social Media

Work with Social Media
Influencers to Sell More

by Ryan Chynces and Hannah Clark,



The 4 things you should pay
attention to while doing
social media are voice,
content, timing, and
conversation. Let’s explore all
of them in more detail.

THIS OR THAT

Which post will people probably

engage with more?

gee Pete’s Pal

Posted - Ap!

Calling all Nl ork Pete’s Paleo
eaters: Send il photos of your

pizza-eating You can now plagiizza orders
chance to wi i online!

#petespaleo




@ Social Media

You finished the 1st lesson in
this skill. Take 3 more and get
a badge.

GOTIT

SORT THE TILES

Do | know this?

What my brand
can offer an
influencer

| know this | don’t know this

Social media
platforms
popular with my
audience
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SOCIAL
LEARNING

social networking
instant messaging.

online collaboration:

video conferencing.
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365 ulll Careers

Complete Python Machine Learning A-Z™: The Data Science Course React - The Complete AWS Certified Solutions
Bootcamp: Go from zero... Hands-On Python & R In... 2019: Complete Data... Guide (incl Hooks, React... Architect - Associate 2020
Jose Portilla Kirill Eremenko, Hadelin de Pont... 365 Careers, 365 Careers Team Academind by Maximilian Schw... Ryan Kroonenburg, Faye Ellis
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Google Classroom
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v E DA M o VIRTUAL CLASSROOM LEARNING MANAGEMENT SYSTEM SUCCESS STORIES DEMO PRICING BLOG @ ENGLISH ~ LOGIN start for free |

START A SESSION )

Teach online
and manage your courses

Use the VEDAMO interactive Virtual Classroom and Learning
Management System for successful online tutoring.
Created by tutors for tutors.

START FOR FREE

Vedamo (30-day free trial. Paid plans start at $25/month)



https://www.vedamo.com/

Adobe Creativity & Design Marketing & Commerce PDF & E-signatures Business Solutions Support

E ADOBE CONNECT Apps & Extensions Buying Guide Join Demo Buy Now Free Trial

Adobe Connect (30-day
free trial. Paid plans

start at $50/month)



https://www.adobe.com/products/adobeconnect.html

What You Can Do v Newrow For v Pricing Resources v Try Free Sign In
— ry

Virtual Classrooms e

When Screen Sharing

Isn’t Enough...

Newrow Smart online virtual classrooms are purpose built for online instruction -
helping remote instructors, facilitators, and teachers engage their students effectively
online. Keep everyone focused and engaged in with high quality, real time audio and
video, an easy-to-use interface, and a suite of collaborative tools that helps you
transform distracted viewers into active learners.

@ Seewhat's next for you...

Newrow Smart (Freemium model. Paid plans start at $27/month



https://www.newrow.com/virtual-classroom/

@BigBlueButton TEACHERS ~ SCHOOLS  DEVELOPERS

Engage Your Online Students

BigBlueButton is a web conferencing system

designed for online learning.

BigBlueButton (Pricing: Free, open source)



https://bigbluebutton.org/

Learning Experience Platform

(?P)\\




LMS

Training content
User base

—

LXP

Multiple content sources

Engaging user experience
Focus on personalization
Extensive analytics
Al assistant




How LXPs Recommend Content

Skills Based Usage Based Al Content Based

LXP crawls and understands the
LXP uses a skills model that is LXP recommends content based on content itself, creates pedagogical
mapped to job roles, including skills who viewed most, who viewed last, maps, recommends and assesses
assessment by self and peers who like you viewed content content and can create
assessments.

The future: Al-based content
discovery for any type of content
including documentation and books

Good for traditional enterprise Good for B2C and vendors with
training and education. large content libraries

Degreed, Pathgather, EdCast EdCast, 360Learning, Valamis, Voalley.com, Valamis, IBM,
LinkedlIn, Percipio, Comerstone LinkedIn, Fuse, Curalr, Filtered, Degreed Curatr, Filtered

Business Rules: Compliance, Learning Paths, Pre-Requisites, Certificates, Badges, Assessment

Data: History, Tracking, Analytics, Utilization, Assessment, Compliance

]OSthfSin © 2018 JOSH BERSIN | ALL RIGHTS RESERVED | NOT FOR DISTRIBUTION | LICENSED MATERIAL PAGE 2



idmTEL Tools Card

Crltlcal Thinking
Creativity

Collabo- U r
ration padlet
M aton .
cation
IFTTT

Media
Creation



https://sites.google.com/spu.ac.th/idmtel-2019/tools?fbclid=IwAR0Slu69xRf37NQzt2kMs9ghxvYf2jNgGi16H5Osj9gxCUWbue-UjryEbUs




What are Kahoot! Pro and
Premium for schools?

Player vs Player Team vs Team
1:1 Devices Shared Devices

Classic Team mode

&

A

dans l'eau.

Mets les mots en ordre

Le chien

3
0

Answers




F WHY IS MOBILE LEARNING SO EFFECTIVE?
MOBILE LEARNI NGInfographic

Convenience

Allthe requined leaming and
cormpliance waning at the tip of
_ yourworkdoroe's fingertips.
Duration
Short and concise courses; allow
for broader participation and
mothate users.
Focus \

"0 § highlight specfic keaming objecives.

Q Microlearning .
Baef focused leaming modides can

be created to further the knowkedge

obtained via additional mediums,

Distribution
hur’hgs':uwllhﬂm
Impact your program.

a Content Summarv

7 Benefits of Mobhile Learning

Over Traditional eLearning

Performance Si rt

mleorning is ideal for performance
support intervention as learners have
easy access to infermation while of
work. This fends to increosed usoge
und refrieval

Multi-Device i
The same course is availobie on varied
devices ranging from PCs and loptops
to tablets ond smortphones

Higher Retention

The bite-sized or microleosning
opproach makes it easier for
learners to initiate, complete, and
retain lzoring better

Lear n

Mobhile devices can be used to update
learners on their “learning path”
thereby faciliteting “learning as

e continuum”,

The training experience is more
immersive and completion
rates ore higher as compared fo
traditional el earning.

Collaborative Learning

Itis u great way te engage with peers
1o share leorning experiences and

be port of communities of spedific
practices.

Flexibility 10 Learners
With mLearning, learners have the
fiexibility of learning “enytime,
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IS VIDEQ-BASED
LEARNING THE
FUTURE OF
ELEARNING?
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Big Data Analytics
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TECHNOLOGY:RICH AREAS

Online research, media production
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View on Google Maps
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https://www.youtube.com/watch?v=NrmMk1Myrxc




TRANDITION AL KORFAN ART

AWALOKITESVARA

Leeum’s Digital Guide

The Leeum, Samsung Museum of Art, uses NFC for its digital guides.

It allows its digital guides to explain the works of art through voice and
display to the visitors; but that 1sn’t it. You may be familiar with the fact that
many museums prohibit visitors from taking pictures of the works of art to

minimize the potential damage to them.

So Leeum’s digital guide eases this inconvenience by letting users download the e 8
image of the piece they like on their mobile device via NFC. All users have to do ,; ——
is just select the preferred picture on the digital guide and bring your mobile —

device close to it.




®

ONLINE EDUCATION
DIGITAL TECHNOLOGY



MASSIVE

There may be
100,000+

students in a

MOQOC.

OPEN

Anyone,
anywhere
can register
for these
courses.

ONLINE

Coursework
is delivered
entirely over
the Internet.

MOOC

COURSE
MOOCs are

very similar

to most online
college courses.
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